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ANNUAL REPORT 2015 
Robinson Film Center 
Our nonprofit art house’s mission is to educate, enrich and entertain through the power of film.  

Robinson Film Center opened a downtown Shreveport two-screen 
theater in 2008. Our community-driven programming is built around a 
diverse selection of independent, international, classic, documentary 
and Louisiana-made cinema. Also offering a full-service bistro and 
community events center, we annually attract 60,000 people and 
generate an economic impact of $2.8 million. We are north Louisiana’s 
only nonprofit independent cinema, hosting festivals and offering series 
about art, science, faith and family. We also nurture a robust slate of 
outreach programs for teens, women and senior citizens. 
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From the Board President  
We support more than a movie theater 

Movies matter a lot to our community, and they matter a lot to 
me. I remember taking my two daughters to Robinson Film 
Center to see Beasts of the Southern Wild. We didn’t know 
what to expect, but we fell in love with its movie magic. I think 
my daughters and I felt a little closer that day, and I’m grateful 
we had a chance to do that together in Shreveport. Have you 
had an experience like that?


I love the Robinson because it’s more than a movie theater. 
Every time I buy a ticket to see something new or head 
upstairs to the bistro to share dinner with friends, I feel good 
about being part of a community that loves what I love.


I’ve had so many memorable experiences here — 
you need to try a Faith on Film screening if you 
haven’t already! — and we need to protect every 
one of them. I want this theater and these movies 
to always be here for our community. The 
Robinson makes people a little happier every day, 
and that’s a big deal.


I thank the Shreveport-Bossier community for being so welcoming of what we do. I thank the thousands of 
people who support our programming and eat in our bistro. I thank the hundreds of members and donors who 
give something extra every year to make experiences bigger than ourselves possible. I also thank the angels 
in our community who give so generously and make certain we’re in a position to show the best movies week 
in and week out.


If you’re reading this report, then you believe in Robinson Film Center. And you know what? We believe in you, 
too. Our staff and board members are grateful to have moviegoers who care so deeply about our mission, our 
future and each other.


Ro White 
President, Board of Directors 
RFC Supporting Cast member since 2010  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Members of the Teen 
Film Council see one 
of their favorite films 
of 2015.

“Every time I buy a ticket 
to see something new or 
head up to the bistro to 
share dinner with friends, 
I feel good about being 
part of a community that 
loves what I love.”
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From the Executive Director  
What is an art house today? Looking 
back to build our future 

Art house cinemas planted their American roots in the 
late 1940s, and reasons for their early spread were 
many. With soldiers coming home from World War II 
and taking advantage of the GI Bill, the demand for 
“more sophisticated” content – particularly foreign titles 
from the European film market – was growing. 


Some consumers fed themselves on a steady diet of 
entertainment from radio and later television, but 
studios and networks were serving stories that left an 
increasingly bland aftertaste. More adventurous 
consumers were growing hungrier for motion picture 
experiences that were truly new. 


More people were buying cars, too, so their choices weren’t restricted to their living 
rooms or the neighborhood theater showing studio hits and B-movies. They could get 

behind the wheel and drive to art house theaters 
where rarer, “better” films, like prestigious literary 
adaptations or Italian neorealist titles such as The 
Bicycle Thief, were screening. 


It didn’t hurt that every year more people, men and 
women, were going to college and entering the 
workforce, too. A more worldly population 
demanded more worldly entertainment.


Art houses also were in the business of ushering curious minds through unexplored 
worlds, much like bookstores had been doing for avid readers for decades. The main 
difference between art houses and bookstores was that art houses were focused on 
the 20th century’s increasingly dominant artistic medium, cinema, which was newer, 
easier to consume, and relatively cheap to access.


Today, there are more screens than ever before: not just at movie theaters but on your 
desks, in your living rooms, and on those smartphones in your pocket. The precious 
movies shown at yesterday’s art house are now ubiquitous and instantly accessible, 
so today’s art house must work harder than ever to retain and grow a loyal audience 
for great cinema. 
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Shreveport bass 
guitarist Joe Osborn 
(right) answers 
questions from 
Robinson Film Center 
executive director 
Alexandyr Kent and 
audience members at 
a full-house screening 
of The Wrecking 
Crew, a documentary 
that touched on his 
experience working 
with a legendary 
group of session 
recording musicians.

“Art houses were in the 
business of ushering 
curious minds through 
unexplored worlds, 
much like bookstores 
had been doing for avid 
readers for decades.”
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Around the country, there is a growing movement among art houses to embrace a business model that is 
“community-driven.” In fact, it’s a founding idea of the Art House Convergence (arthouseconvergence.org), an 
annual national conference in Midway, Utah. The gathering attracts more than 500 exhibitors, festival 
programmers, distributors, and film industry vendors. Robinson Film Center believes in Art House 
Convergence and attends.


While a nonprofit theater in downtown Shreveport is not as convenient as Netflix, Robinson Film Center does 
supply the moviegoer with something that is vital to the movie experience itself: a crowd. It’s sometimes big 
and other times small, but this crowd is always uniquely interested in using the screen to explore a larger, 
more complex world. The art house moviegoers of today, just like ones of the late 1940s and forward, want to 
encounter new things every time they leave home.


They also want to talk with other people about what they see and hear. Our theater should serve as a platform 
for these conversations. We, as a local art house community, must promote discussions about the value of 
what we show. We must ask moviegoers to question why movies matter and how they illustrate who we are — 
painting our aspirations, struggles, commonalities, and differences with different genres and themes.


Critic Roger Ebert once wisely observed that “art is the closest we can come to understanding how a stranger 
really feels.” The inference here is that art, to remain viable and useful, must continue to be experienced 

together by strangers if art is to matter at all.


Ebert’s words remind me of a wise founding principle of our nonprofit 
theater: “Robinson Film Center is a place where an audience becomes a 
community.” We’ve never lost sight of that aspiration, but it’s time to 
pursue it more passionately.


As part of our always expanding series on art, science, faith, and families, 
we’re going to put more filmmakers, experts, community leaders, and 

passionate advocates for cinema in front of our screens. We’re going to ask you, the audience, to keep these 
conversations going and explain why our movies matter.


Our crowd deserves to be nurtured by not only better movies, but also by smart conversations. During the 
next year, we invite you to take part in what’s being said. Tell us why you love movies. Tell us what they mean 
to you. Use cinema to ask questions about your community and expand your view of a larger, complex world. 
Please come talk to us. At Robinson Film Center, your community will listen to what you have to say.


Alexandyr Kent 
Executive Director 
RFC Supporting Cast member since 2008  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“Art is the closest we can 
come to understanding 
how a stranger really 
feels.” — Roger Ebert
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From the Director of Audience 
Community drives our programming 

I get to spend my time with the people who are at the core of Robinson Film Center, 
you. In everything we do here, you, the audience, are at the forefront of our minds. 
We program titles and speakers that we think you will like, and we also choose titles 
that we think will challenge you and stretch your brains a bit. Below we’ve highlighted 
what you loved the most in 2015. Thank you for the best support you can give us, 
buying a ticket and engaging in what we show. In 2016, I invite you to take a chance 
on a movie that’s outside of your comfort zone, whether it be a foreign language film, 
a documentary on a subject you know nothing about, or just something new to you.


Meghan Hochstetler  
Director of Audience 
RFC Supporting Cast member since 2011


Audience favorites from 2015 
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Sanjay Menon, dean 
of graduate studies 
and director of India 
studies at LSU 
Shreveport, asks a 
question from the 
audience at a Faith on 
Film series dialogue.

1. Mr. Holmes 2. The Interview 3. Whiplash 4. Still Alice 5. I’ll See You in My 
Dreams
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Foreign language and documentary highlights from 2015 

Programming Successes 
Special programs boost attendance 

Moviegoing habits are changing, and we are delivering more special 
programs to keep people excited about coming to our theaters. In recent 
years, we’ve added series that serve families (Family Matinee), science-
enthusiasts (Science on Screen), and the local faith community (Faith on 
Film). We’ve even been experimenting with literary programming by 
offering a Book Lovers Supper Club. 


Special programs — screenings presented as part of a series or 
featuring guest speakers — make up less than 8 percent of scheduled 
screenings but attract an important 25 percent of our audience. 

Special Programming Series Theme Date % theater capacity

Science on Screen science 4x in 2015 94%

Faith on Film religion 8x annually from 2015 90%

Heels and Reels women 10x annually from 2011 82%

Book Lovers Supper Club readers 6x annually from 2014 71%

Rewind late night 6x annually from 2014 70%

Family Matinee families 10x annually from 2012 52%

Silver Screenings classics 10x annually from 2011 47%
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What kinds of 
programs do our 

moviegoers attend?

Festivals 
9%

Special Programs 
25%

Regular Screenings 
66%

Goodnight Mommy 
(Austria)

Two Days, One 
Night (Belgium)

Meet the Patels 
(documentary)

The Wrecking Crew 
(documentary)

Big Charity 
(documentary)



A 501(c)(3) not-for-profit arts organization www.robinsonfilmcenter.org

Our theaters, which are about 10 to 15 percent full during the average week, are much fuller when we 
present series and invite speakers to introduce films. We will strengthen the series we have and add 
special programs and speaker opportunities going forward.  

* Science on Screen is supported by the Alfred P. Sloan Foundation and the 
Coolidge Corner Theatre in Brookline, Mass. We are one of only 23 
nonprofit cinemas nationally funded for a program where guest scientists 
introduce a movie through the lens of science.


* Silver Screenings is now supported by The Oaks of Louisiana, an active 
adult, healthy lifestyle community owned and operated by Willis-Knighton 
Health System. Willis-Knighton is also a founder that named our largest 
theater.


* Our monthly Family Matinee series, a program started in 2012, recently got a big 
boost from The Ballengee Foundation, a longtime supporter of the arts and 
children’s initiatives in northwest Louisiana.


Festivals support creative economy, 
diversity, equality 

Robinson Film Center hosts several community film festivals 
throughout the year, each one bringing a new and diverse group 
of moviegoers through the theater doors. Louisiana Film Prize 
takes over downtown Shreveport every October, and Texas 
Street is turned into a movie-lovers’ playground. The festival 
features 20 short films and their filmmakers in a quest to win the 
coveted $50,000 prize. One of the things that sets the Film Prize 
apart from other festivals is the audience gets a say in who 
wins. In 2015, more than 1,600 people saw the top 20 Film Prize 
movies at Robinson Film Center and mulled over their decisions 
in the bistro.


In April, the North Louisiana Jewish Film Festival (presented by North Louisiana 
Jewish Federation) opened with a screening of the Holocaust documentary Night Will 
Fall with special guest Auschwitz survivor Rosa Blum. In September, the North 
Louisiana Gay and Lesbian Film Festival (presented by PACE of Louisiana) sold out 
a screening of New Orleans documentary Upstairs Inferno with director Robert L. 
Camina. In November, Robinson Film Center presented another French Film Week 
with Centenary College’s Film Society and the French Consulate in New Orleans.
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Auschwitz survivor 
Rosa Blum discusses 
her life experiences 
with LSU Shreveport 
history professor 
Alexander 
Mikaberidze at a 
screening during the 
North Louisiana 
Jewish Film Festival.
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Teen Film Council  
Students study cinema, 
explore arts community 

Teen Film Council brings together 27 of the 
brightest high school movie-lovers in our 
region. The 2015-16 class is made up of  
students from 11 schools in four parishes. 
They come together each week to study film, 
discuss why art matters to our community, 
and ultimately make and screen their own films. While their focus is on film, they also participate in our Arts 
Passport program, visiting different arts organizations such as the Shreveport Opera and the Shreveport 
Symphony Orchestra, many attending for the first time.


The goal is to determine why it’s important to cultivate an arts community in a city like Shreveport. This is the 
Teen Film Council’s third season, and already program graduates are making waves in the film and art world: 
five are currently majoring in film in college, six are majoring in other humanities fields of study, and one is 
starring in an upcoming TV series. Perhaps the most rewarding aspect of working with these teens is to hear 
them talk about their passion for being a part of a film community.


The program has secured past funding from The Community Foundation of North Louisiana, The Carolyn 
W. and Charles T. Beaird Family Foundation, and The Ballengee Foundation.
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“Before I joined Teen Film 
Council, I thought I was the 
only person like me. Now I 
know 14 other people who 
love doing this just as 
much as I do. I found my 
family.”  
— Ren Scott, class of 2014

“This is something I really 
want to do with my life. It’s 
cool that I can start on that 
now, instead of waiting six 
years to actually get 
started.”  
— Alayna Cannon,  
class of 2016

“Movies are not just about 
entertainment. I learned 
that filmmaking is a lot 
about your audience. Your 
goal should be to make the 
audience think – to make 
them feel. A film is not 
anything without an 
audience.”  
— Pedro Martinez,  
class of 2016

“It’s very rare for a bunch of 
people that you probably 
don’t know to watch a 
movie for the very first time 
together. You’re all 
experiencing the same 
emotions. How often are 
you going to be able to do 
that outside of a movie 
theater?”  
— Jessie McCarty,  
class of 2017
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Abby Singer’s Bistro  

In-house restaurant, private events 
staff will serve more than 30,000 

To keep our moviegoers strong, we gotta feed ’em. Five 
days per week, we operate Abby Singer’s Bistro with 
signature balcony dining and an expert Louisiana-themed 
menu designed by food and beverage manager Tootie 
Morrison. We also host special events in our 
multipurpose room. Serving food is one of our strongest 
revenue streams — our Royale with Cheese handily beats 
out popcorn sales — and we work hard to position food 
as a reward for downtown diners and culture-seekers. We 
also work hard to use food as a community-building tool. 
When we screened a documentary about a low-sugar 
diet, for instance, we presented a low-sugar, homemade 
menu as an enticement for people to come ask 
questions — and enjoy food served for a greater good. 
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Abby Singer’s Bistro food and beverage manager 
Tootie Morrison won the 2015 Golden Fork at the 
Louisiana Food Prize in October.

Abby Singer’s Bistro caters dozens of special events and dinners annually for programs like Heels and Reels.
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Our Audience Makes  
the Best Pictures  

Highlights from 2015
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Charles Kirkland III discusses polar survival  
and research at a Science on Screen  
presentation of Antarctica: A Year on Ice.

Sixty kids make musicals, comedies and  
even Lego movies at three film camps.

Bishop Michael Duca and Rabbi Jana  
De Benedetti discuss the Oscar-winning  

Ida at a Faith on Film series dialogue during 
 the North Louisiana Jewish Film Festival.

The Shape of Shreveport screenings set a  
record for fastest sellouts. This locally made 

documentary series returns in 2016.

Louisiana Film Prize revelers toast the end 
of a record-setting moviegoing weekend.

Fans of the Totally Awesome ’80s Movie  
Marathon celebrate The Breakfast Club, 

Beverly Hills Cop and Ghostbusters.
David Hylan (left) of the North Louisiana Gay  
and Lesbian Film Festival thanks visiting  
directors Robert L. Camina, JC Calciano  
and Jillian Armenante.

Family Matinee brings the magic of Harry  
Potter to the muggles.

April

July

June

May

July

Sept.

Oct.

Oct.
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Our Impact by the Numbers 

Why should you support Robinson 
Film Center? Here are seven great 
ways to measure our value. 

$2,800,000 
Our annual impact on the local economy, according to 
Americans for the Arts. That’s pretty good for two 
screens and a mission to show the best movies.


32,000 
The number of tickets sold this year to the world’s best 
independent, foreign and classic films, often shown 
exclusively at RFC. Eighty-four percent play only here.


15,000 
The number of people reached with our education, 
outreach and special programs. Moviegoers see great 
movies, plus hear from smart minds. 


14,000 
The number of downtown Shreveport employees who 
work in a business district enriched by arts and culture.


1,062 
The number of RFC Supporting Cast memberships held 
by individuals, couples and families in our community.


32 
The number of employees at RFC. Nine full-time 
employees and 23 part-time daily work to improve our 
community’s quality of life and play vital supporting roles 
in the state’s creative economy.


1 
The number of nonprofit art houses in Louisiana.
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An audience for The Paranormals applauds cast 
and crew of the locally made film.

Family Matinee moviegoers channel their inner 
Marty McFlys before seeing Back to the Future: 
Part II.
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Membership Keeps the Screens Bright, Lights On 

Our Supporting Cast membership program reached 1,062 fantastic 
memberships in Nov. 2015. Memberships are more than something to 
count; they represent passionate arts-lovers who are putting their money 
behind our community’s quality of life and pursuing a greater happiness. 
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“My favorite RFC memories 
are those times at the 
Saturday Family Matinees 
and brunches that I have 
enjoyed with my 
granddaughters. I 
remember fondly Elf and 
Harry Potter.”  
— Carl Rhoads

“My husband Steve and I 
holding hands and 
watching The Artist 
dancing way up on the 
screen. Who knew a silent 
movie could make you 
laugh and cry, sometimes 
all at once?” — Liz Swaine, 
Executive Director, 
Downtown Development 
Authority

“When we hosted the French Consul from New Orleans for dinner on Abby 
Singer’s balcony, and the Consul stood up and toasted several of us from 
RFC, ‘I’ve been to New York and Los Angeles and San Francisco, and I’m 
now living in New Orleans. Nowhere, except maybe in Paris, have I seen a 
more pleasant and striking image than this.’ After all of our work to make 
RFC a reality, that really made my heart sing.”  
— Jefferson Hendricks, RFC founder and board member

“Having come from a larger 
metro area to here and then 
finding that I could still see 
all those indie films was a 
great feeling.” 
— Janice Rowley

“Since I just moved here, I’d 
have to say the day that I 
first walked in and realized 
that I had access to an 
incredible opportunity that I 
was not expecting. I really 
hate most of the block-
busters that are being 
produced by Hollywood 
today, and RFC is not only a 
refreshing alternative, but a 
cultural, intellectual 
necessity.”  
— Mike Endres
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Profit and Loss Statement 
Fiscal Year 2015 (ending June 30, 2015) 

Important note on depreciation: After depreciation, the net loss for the fiscal year ending June 30, 2015, 
was $152,634. The surplus reflects a persistently thin cash flow.  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Theater admissions 
13%

Contributions 
30%

Food sales 
52%

Payroll 
48%

Goods sold 
20%

General operations 
20%

Film programming 
6%

REVENUE

Contributions: business $4,027

Contributions: memberships $171,643

Contributions: individual support $140,961

Contributions: grants $111,000

Food sales: bistro, concessions and events $554,964

Food sales: bar $176,243

Food sales: special programming $10,486

Theater admissions $186,536

Education and outreach programs $33,174

Rentals $47,416

TOTAL INCOME $1,436,450

EXPENSES

Payroll $679,115

Goods sold: food and bar $282,662

Film programming $90,977

Fundraising expenses $5,352

General operations $288,595

Marketing $40,710

Special programming supplies $23,030

TOTAL EXPENSES $1,410,441

SURPLUS

Revenue minus expenses $26,009
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Changes Ahead in 2016 

You’re giving to make our nonprofit stronger; we’re working to make our 
theater better and more accessible. 

Coming in February: New marquee 
On Give for Good day in May, a day of giving organized by the 
Community Foundation of North Louisiana, 273 donors gave $51,144 
to add a new marquee below our beautiful balcony. The tireless team 
at Kevin Bryan Architect has designed a stunner. Come celebrate its 
debut on Oscar weekend!


Expanding special programming 
Audiences have shown outstanding support for series like Faith on 
Film, Science on Screen and Heels and Reels, so we’re going to make 
all series stronger. You can expect to see more of the same great 
guests every month. Plus, a second batch of the locally made 
documentary series, The Shape of Shreveport, is on the horizon!


Retiring debt to energize our future 
Robinson Film Center incurred serious startup debt when it opened in 
2008, and we need to get rid of it. We’ve formed an amazing group of 
RFC Ambassadors who have raised $74,880 from 139 donors (as of 
Nov. 23, 2015). That’s 18 percent of our goal! Help us raise the rest by 
contributing what you can. Learn more about the campaign and 
please donate at www.robinsonfilmcenter.org/give. 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http://www.robinsonfilmcenter.org/give
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Major contributors since July 1, 2014  

Members, foundations, donors keep our nonprofit strong. Thank you. 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The Ballengee Foundation

Will Blanchard


Richard & Linda Biernacki

The Carolyn W. & Charles T. Beaird  

Family Foundation

City of Bossier


City of Shreveport

The Community Foundation of North Louisiana


The Community Foundation — Terry & Ronny Davis 
Advised Fund


Downtown Development Authority

Downtown Shreveport Development Corporation


The Grayson Foundation

Bobbie Hicks


William A. Robinson

Alfred P. Sloan Foundation & 
Coolidge Corner Theatre


John & Lindsay Holman Atkins

Shane & Tammy Barton

Best Buy Foundation


J. Scott & Denise Bicknell

The Broyles Family


Gannett Foundation Fund

Charles Gerard


Tom Giles & Sherry Kerr

O. Delton Harrison, Jr.

Dayne & Kathy Hassell


Betty & Bruce Henderson

Ivan Smith Furniture


Robert Jackson & Anne Eichler

Gregory & Heidi Kallenberg


Tina & Terry Kendrick

John & Sarah Luster


Joseph & Gail McCulloch

Tem & Maggie McElroy


Military Truck Parts — Deborah  
Fehr-Niswanger


Chip & Emily Naus

The Oaks of Louisiana —  

Willis-Knighton Health System

Dee & Carol Peterson


The Powers Foundation

Bob & Alice Schwendimann


John E. Settle, Jr.

Shreveport Job Corps Center, 

Lionel Fraser

Diane Steen


Allyn & Lea Stroud

Steve & Ro White


Supported by a grant from 
Louisiana Division of the Arts, 

Office of Cultural Development, 
Department of Culture, Recreation 

and Tourism in cooperation with the 
Louisiana State Arts Council and 

administered by Shreveport 
Regional Arts Council


Humberto & Kattya Aguilar

Bruce Allen & Dorothy 

Kristin Hanna

Mr. & Mrs. William J. Atkins


The Attaway Foundation

George & Jean Baldwin

Robert & Jenny Barish

Michael & Lauren Beal


Randall Brewer

Kristen Brown


Kevin & Donna Bryan

Donna Burrell & Jane 

Eggerstedt

Laura Peterson Butler


Charles & Rebecca Clawson

The Community Foundation 

— Marion & Don Weiss 
Advised Fund


David & Becky Cooksey

Edward Crawford

Stanton Dossett III


Stanton & Dickie Dossett

Liz Swaine & Steve Culp


Joey & Terri Earnest

Lampton & Liz Enochs


John & Anna Epling

Neil & Glenda Erwin


Ken & Jennifer Gieseke

Jodie Glorioso


Carl & Sylvia Goodman

William Green


Brady & Mary Harris

Travis & Samantha Headley


Jefferson & Scarlett 
Hendricks


Julia Hall Horne

J. B. Atkins Foundation


Jane H. James

Kilpatrick Rose-Neath 

Foundation

Charles Kirkland III


Kathy Kramer & Perry Hill


Dana Kress

Mary LaVigne


Scott & Ginger Lowe

Jim & Catherine Lusk

Mike & Terri Madison


W. Brooks May

Jim & Kim McCormick


David McDonald

Ian & Kristen McElroy


Rhett & Bernadette McLaren

Gordon & Stuart Lee Mead

George & Katy Merriman


Debra Merritt

Rick & Kristi Michael


Dot Miller

Randall L. Mills


Mike & Jennifer Moorhead

Mike Morgan


Mike & Susan Muse

Lisa Nelson


David & Janin Pou


Bill & Angel Pou

Tom & Maggie Pressly


David & Amy Quinn

Joe & Stella Rice


Janie & Barrie Richardson

Claude G Rives IV


Lynn & Armand Roos

Phillip & Alma Rozeman

Arthur & Susie Sample

Danny & Judy Roemer


Nell Shehee

Lola Sipes


Jeanne Street & Clif Dopson

SWEPCO/Scott McCloud


Michael Sylvester

Robco Fossil Fuels, LLC


Cody & Sara Margaret White

Dennis & Vicki Wissing

Steve & Carla Wooley

Joe & Barbara Yerger
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Board of Directors 

Ro White, President 
Justin Ricou, Vice President 
John Coutret, Treasurer 
Lea Stroud, Secretary  
Waynette Ballengee, Past President 
Clay Walker, Past President 
Jenny Barish 
Richard Biernacki 
Kevin Bryan 
Candace Collette 
Rhonda Dossett 
Glenda Erwin 
Limbert Fabian 
Jefferson Hendricks 
Teri Kerr 
Joe McCulloch 
Maggie McElroy 
Meredith Nelson 
Melissa Parkerson 
Thomas Pressly 
Darrell Rebouche 
Claude G Rives IV 
Stephen Roberts 
Mark Rowe 
Bryan Sullivan 
Felice A. Williams 
Melva Williams 
Beth Woods


Core Staff 
Alexandyr Kent, Executive Director	 	 318.459.4123	 	 akent@robinsonfilmcenter.org	  
Meghan Hochstetler, Director of Audience	 318.459.4111	 	 mhochstetler@robinsonfilmcenter.org 
Mike Woodfork, Director of Operations	 	 318.459.4120	 	 mwoodfork@robinsonfilmcenter.org 
Pam Patterson, Controller	 	 	 318.459.4114	 	 accounting@robinsonfilmcenter.org 
Tootie Morrison, Food & Beverage Manager	 318.459.4118	 	 emorrison@robinsonfilmcenter.org 
Jennifer Garcie, Membership Coordinator	 318.459.4113	 	 jgarcie@robinsonfilmcenter.org 
Angie Cason, Multimedia Designer	 	 318.459.4121	 	 acason@robinsonfilmcenter.org 
Kirstie Gilliam, Events Coordinator	 	 318.459.4117	 	 kgilliam@robinsonfilmcenter.org
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Downtown Location: 617 Texas Street, 
Shreveport, LA  71101


